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A focus on behavior change and performance improvement has produced a human assessment &
prediction technology, in worldwide use throughout the Fortune 1000 companies. Measurement
and prediction of linguistic behavior at the individual, group and aggregate population levels is
used in major applications of human performance and persuasion.

® Applied areas, for example, include corporate culture change, reorganizations, corporate
competitive positioning, strategic planning, product design and product launches,
marketing strategy, international advertising campaigns, sales and persuasive campaigns.

e At the individual level are: executive assessment, executive performance and executive
coaching; team assessment and development, conflict resolution, career planning, attitude
change, selection and development.
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